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BAD NEWS         



ABOUT
THIS ISSUE

        FishMarketDet is an online Gallery, aiming to bring
ideas to life. 

 Through collaborations or by developing our products
in-house. 

   This contains information on our future goals and
plans this year. In the year 2022 FishMarketDet is

planning to launch real-life products that'll fit our and
the world's lifestyle. 

         We strongly believe in helping Creators create

For purchasing the FIRST LIMITED EDITION of
BEARER OF BAD NEWS by

THEFISHMARKETDET.COM. This will help increase our
presence in the world. Bringing artists' ideas and ours to

life.

R
E

IS
E

 | P
A

G
E

 4

ALL ART IS
MAKING

THE
INVISIBLE.
VISIBLE     

We thank
you!!
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E D I T O R -
I N - C H I E F

The editor in chief heads all the departments of the organization and is held
accountable for delegating tasks to staff members and managing them. The term is
often used in newspapers, magazines, yearbooks, and television news programs.

The term is also applied to academic journals, where the editor in chief ultimately
decides whether a submitted manuscript will be published. This decision is made by
the editor in chief after seeking input from reviewers selected on a basis of relevant
expertise.
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MU·RAL
/ ˈMYO͝ ORƏL/
NOUN
PLURAL NOUN:
MURALS
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Great  ar t is ts  a l l  over  New York  sought
af ter  perfect  locat ions  to  show of f  the i r

sk i l l  that  wi l l  make others  envy .  Growing
up in  Detro i t ,  MI  graf f i t i  was  preva lent  in

the  c i ty .  Now mura ls  have  been
commiss ioned a l l  over  the  c i ty ,  the  c i ty
now is  work ing  wi th  ar t is ts  to  revamp

downtown Detro i t  and the  surrounding
area  for  some years  ago.  

F ishMarketDet  be l ieves  an ar t is t  should
have a  mura l  commiss ioned in  the i r  home
ci ty .  We're  g lad  to  announce that  we have

an art is t  we s trongly  be l ieve  in  and
manage to  acquire  2  locat ions  to

commiss ion a  mura l .  



• a painting or other work of art executed
directly on a wall.  

• Purpose; to add color to building walls and
streets that would otherwise go unnoticed,
which is a treat for locals and tourists alike.
Murals attract new local businesses, help

bring customers to pre-existing locations, and
boost the economy of an area.  
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M I D -
C E N T U R Y   
M O D E R N  
WHAT IS MID-CENTURY MODERN?
     Dominating the mid-20th century (the
1940s to the late 1960s) — simple, functional
wooden pieces made from teak and curved
designs reigned supreme.
     Post-World War II designers and architects
applied the new technologies and mass
production to produce new designs for the
booming economy during that time.

   FishMarketDet is planning to expand into
the new and vintage furniture industry. Our
first step into the industry, we're entering with
a Mid-Century Modern living room set and a
dining set. We'll also be acquiring storage
such as trunks, nightstands, and dressers. 
   A lifestyle brand aiming to influence and
improve our customers day to day life with
functioning beautiful pieces. 

"The details are
not the details,
they make the
design."
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- Charles Eames an American designer. 
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T H E F I S H M A R K E T D E T . C O M  &  R O M A N
B A I L E Y

C O M I N G  S O O N  

T H E F I S H M A R K E T D E T & R O M A N  B A I L E Y  A R E  R E L E A S I N G  I T S
F I R S T  C U S T O M  1 O F 1  P I E C E .  W I T H  U S .  



W e  c o m m i s s i o n e d  h i m  t o  d o  a  p i e c e  s p e c i f i c a l l y  f o r  t h i s  1 U P
A r c a d e  s y s t e m .  T h e  s y s t e m  c o n t a i n s  f o u r  g a m e s .  M A R V E L  v s
C A P C O M ,  P U N I S H E R ,  M A R V E L  H E R O E S  &  X - M E N  v s  S T R E E T

F I G H T E R .

C O N T E S T .  D e t a i l s .  
T O  E N T E R  Y O U  M U S T  S U B S C R I B E  T O  T H E F I S H M A R K E T . C O M

G O  F O L L O W  O U R  A R T I S T  I N S T A G R A M  @ _ . S Q U I R T Y
G O  F O L L O W  O U R  I N S T A G R A M  @ T H E F I S H M A R K E T D E T  

A N D  O N C E  C O M P L E T E D  D M  U S  A  S C R E E N S H O T  A N D  T A G  T W O  P E O P L E  O N
@ T H E F I S H M A R K E T D E T  I N S T A G R A M
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A  L I M I T E D  E D I T I O N  M A G A Z I N E  1 O F 1  B Y  D E S I G N  

https://thefishmarketdet.com
Email Us: Fishmarketdet@gmail.com 

Published Randomly by
THEFISHMARKETDET.COM.
All Rights Reserved.
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ANDRE BROWN
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Thefishmarketdet.com 
Head Gal ler ist/Writer/Founder  @

TheFishMarketDet 

HARMONY BROWN Anything created under

Thefishmarketdet.com she wi l l

a lways be credited.  D a u g h te r  

COURTNEY HEREFORD
Thefishmarketdet@gmai l .com 

Thefishmarketdet.com W r it er/Gal le r ist  


